
Staffordshire & Stoke-on-Trent 
Tourism Awards
Why Enter & How to Win!



What we will cover
• Why do businesses enter the awards?
• The tourism awards process
• How to complete your entry form
• What are your next steps?
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Was encouraged to by a client / colleague

To attend the awards event(s)

For the opportunity to network with other tourism businesses

To share and encourage best practice within our business

To help motivate and recruit staff

For the chance to go on and win regionally / nationally

To get independent feedback / benchmarking for my business

To gain recognition from and/or influence with local partners

For PR and media coverage

To provide a marque of quality assurance to customers

All CompetitorsWhy do businesses enter the awards?



Excellence makes business sense

• Customers will pay more for excellence 

• Recruit and retain better staff

• Profile and pride

• Profit!

www.enjoystaffordshire.com/trade/what-we-do/tourism-awards/why-apply



Puts your destination on the map



The tourism awards process



To be in with a chance of being recognised nationally 
you must enter these Awards

VisitEngland
Awards 

for Excellence 

Businesses only have to complete a single application and Gold Winners of national core 
categories are automatically put forward to the VisitEngland competition 



Which Award? National Categories
Open to all business types:
• Accessible and Inclusive Tourism Award
• Ethical, Responsible and Sustainable Tourism Award
• International Tourism Award
• New Tourism Business of the Year - Must be trading for at least 3 months and up to 2 years on 10/6/24
• Unsung Hero Award - individuals who excel in their role and deserves to be applauded for their work
Business type specific categories:
• Business Events Venue of the Year
• Small Serviced Accommodation of the Year - B&Bs, Guest Houses, Inns/Pubs with Rooms, Small Hotels 

(under 35 rooms)
• Large Hotel of the Year - Full Service Hotels (more than 35 rooms)
• Self Catering Accommodation of the Year - Holiday Lets, Cottages, Barn Conversions, Serviced Apartments, 

Holiday Boats etc.
• Camping, Glamping and Holiday Park of the Year - Campsites, Caravans, Glampsites, Yurts, 

Chalets/Lodges, Shepherds' Huts, Camping Pods etc.
• Experience of the Year - Immersive, participatory experiences (dining experiences excluded)
• Small Visitor Attraction of the Year - Up to 75,000 visitors p.a.
• Large Visitor Attraction of the Year - More than 75,000 visitors p.a.
• Pub of the Year
• Taste of England Award: Casual Dining Award*
• Taste of England Award: Restaurant of the Year*
• Taste of England Award: Tea Room / Coffee Shop of the Year*



Which Award should I enter? Regional categories
Rising Star Award
Celebrates and recognises the achievements of those at the beginning of their career in the 
tourism and hospitality sector – shines a spotlight on their success and champions the 
organisations that do the most to develop young talent in the industry.  This award is for 
individuals, aged 16 to 25 either working/apprentice in a tourism business or undertaking 
vocational training who excels in their role/training and deserves to be recognised for their 
development, progression and commitment to the industry.  Must be nominated by a colleague / 
line manager, training provider eg tutor/lecturer who can evidence their achievements and 
progression.

Team of the Year Award
Recognises a group of people working together for the same tourism business who 
collaborative effectively to provide outstanding customer experiences and deliver excellence. 
Must be nominated by a colleague, business owner or senior manager who can evidence the 
team’s achievements. Nominees should not only be proficient in their individual roles, but 
demonstrate going above and beyond, making a significant contribution to the overall team’s 
performance. Work in any area of the business; do not need to be in customer-facing job roles. 
May be a newly formed team or have worked together in the industry for some time. 



Sample entry forms

If you want to look at the entry forms before you start you can download 
sample forms as word documents here 
https://www.enjoystaffordshire.com/trade/what-we-do/tourism-
awards/categories

Your final submission must be made via the online portal.



The application system



Are you eligible?

The Staffordshire & Stoke-on-Trent Tourism Awards competition is open to any 
tourism business located within the county of Staffordshire, including the City of Stoke-
on-Trent, and the parts of the Peak District National Park and the National Forest 
which are situated within the county’s boundaries.

The 2024/25 awards competition is free to enter for eligible businesses.

Applications for the Competition must be submitted by11:59 pm on 2nd September 
2024 using the application platform at https://visitengland-chapters.secure-
platform.com/a/organizations/STA/home.

You must be open for business at some point between 1st August and 31st December 
2024, so the judges can visit if required. 



Are you eligible – New Tourism Business?

Must be trading for at least 3 months and 
up to 2 years on 10th June 2024



Are you eligible?



Your application



Setting the scene
• Business details

• Promotional description (120 words)

• Up to three promotional images

• Background (250 words)

• Awards and accolades in last two years

✔VE/AA rating

✔Successes in this competition 

✔VisitEngland Awards for Excellence

✔TripAdvisor Traveller's Choice Award

✔Michelin stars

✔Green Tourism award

✔Local quality accreditation 



Supporting evidence
• Relevant links

• Evidence that supports the question

• Adds value, does not repeat

• A URL link to a cloud folder containing any additional evidence will need to be 
inserted, it’s not possible to add individual supporting documents directly to your 
entry.



Importance of online presence & reviews - 30%
• Provide relevant links 

✔Review sites

✔Website 

✔Social media platforms 

✔Sustainability policy/information

✔Accessibility guide/information

• Evidence of engagement



The four key questions

• Your top qualities

• Your recent improvements

• Your results

• Your future plans



Question 1: Your Top Qualities – 20%
Tell us about up to five ways in which your business is impressive compared to your 
competitors (500 words maximum)

• Describe the unique selling points, strengths and essence of your business. 
• Judges will be looking for detailed examples of quality from across the business. 
• Explain how you deliver memorable experiences

• Describe how you embed excellence across your whole operation

• Extras that delight customers

• Innovative adaption, diversification and/ or resilience building 

• Caring for your team

• Innovative marketing and PR

• Accessibility and sustainability



Are you a trendsetter? 
Local food, nature, wellness and rural tourism experiences will 
take centre stage in travel in 2024 says WTO
Travellers are seeking awe-inspiring transformative 
experiences, specifically those in the great outdoors
Google says:
• 30% uplift in search interest for "solo travel" in the UK 
• Planning journey has become part of the adventure, people 
• spend nearly three times longer planning, booking, and daydreaming about their trip than 

they do on the trip itself (74% planning vs. 26% travelling).
• Dog friendly stays near me up 250% 2023, 57% own a pet
• Desire to make new connections/find community search interest rising for “small group 

tours” with the over-50s and 60s as likely to hunt for travel tours as Millennials or Gen Zers.
• Privacy and Set-jetting (Source - Give a Day Global)
• Long form video, Youtube
• Search engines - Gen Z Tik Tok, Instagram – keywords 
• Update your Google Business Profile so Google Assistant can return the best result to a 

voice query. 



Caring for customers/staff
• Always going the extra mile – welcome, 

farewell

• Staff training and development e.g. Welcome 
to Excellence/In-House training

• Induction process for new staff

• Customer feedback initiatives/complaints 
process

• Attention to detail



Innovative marketing/promotion

• Specific marketing and promotion carried out? 

• Trying something different or out of the ordinary? 

• Social networking sites 

• Joint marketing with other tourism businesses

• Engaging with DMO and VE/VB campaigns

Find out more about online marketing:

www.visitengland.org/onlinemarketing



Accessibility and Inclusivity
• Commitment to delivering excellence for guests with 

accessibility requirements

• Consider the needs of the widest range of people 

• Information and promotion - Accessibility Guide, website

• Accessible facilities and services

• Staff disability and accessibility awareness

Find out more about accessibility:

Access guides www.visitengland.org/access

Website accessibility https://wave.webaim.org/

https://www.autism.org.uk/advice-and-guidance/topics/autism-friendly-guide

Take a look at the British Museum

www.britishmuseum.org/visit/accessibility-museum



Ethical, Responsible & Sustainable
• Include environmental, economic and social impacts

• Think about business operation, communications and 
influence on others

• Examples could include: 
o Energy
o Water
o Waste
o Wildlife/ natural habitat enhancement
o Transport/ travel
o Procurement
o Promotion of local products/ culture
o Community engagement
o Charity work
o Ethical work practices

Find out more about sustainability: www.visitengland.org/green
Green Tourism Awards  www.green-tourism.com/about-us

Staffordshire Environmental Quality Mark https://www.eqm.org.uk/whereyouare/staffordshire/



Q2: Your Recent Improvements - 20%
Tell us about up to five ways in which you have developed your business 
and/or improved the customer experience over the last two years
Explain your reasons for making the improvements and indicate which parts of the business are impacted.
Judges will be looking for examples of improvements from across the business.
One or more of the following example areas may be relevant to address in your answer (it is not 
mandatory to cover every area):
Promotional initiatives e.g. new website
• Improving the skills of you and your team 
• Expansion, upgrade of facilities, enhancements to your services
• Facilities and welcome for people with a range of accessibility requirements

• For example, this may include information provision, adapted customer experiences, accessible 
facilities for people with a range of impairments, employing disabled staff and staff disability 
awareness training

• Managing and improving environmental, social and economic impacts
• For example, this may include a carbon reduction plan, energy and waste 
monitoring, green transport, community initiatives and responsible purchasing

• Innovative adaption, diversification and/ or resilience building
• Use of digital technologies, such as automated services, robotics and AI
• Approximate date of improvement



Q3: Tell us about three successes from the last year, 
providing figures where relevant – 15%

• Don’t be vague, use figures and specific examples 
i.e.

✔% increase in occupancy levels/visitor numbers, 
sales, customer satisfaction and wastage 
reduction

✔% increase in online bookings or repeat business

✔Business generated from marketing activity 

✔Growth of social media following and engagement

• How significant has the impact been on your 
business?



Q4: Your Future Plans – 15%
Tell us about three ways you will develop 
and promote your business over the next 
year and the reasons why 

Judges will be looking for detailed examples of future plans from 
across the business, with a clear rationale eg
• Continued innovation, adaption, diversification and/ or resilience 

building 
• Sustainability and accessibility improvements
• Expansion, upgrade of facilities, enhancements to your services
• Improving the skills of you and your team
• Marketing and PR, including partnerships with other businesses
• Operational efficiency
• Use of digital technologies, such as automated services, 

robotics and artificial intelligence



Different Questions - Unsung Hero

Recognises an individual working for a tourism 
business who excels in their role and deserves to be 
applauded for their work and commitment to the 
industry.



Different Questions - Unsung Hero



Different Questions – Rising Star Award



Different Questions – Team of the Year Award



Top tips 1

Review Entry, evidence, social, web, business - be your own mystery shopper

Don’t forget Accessibility, sustainability, innovation and evidence

Study The questions

Check Eligibility  

Choose Categories 

Read Guidance



Top tips 2

• Refer to the relevant criteria

• Make sure you answer the question 

• Tailor your answer

• Use facts - do not make ambiguous or inaccurate 
claims

• Support answers with evidence 

• Don’t assume the judges know your business!

• Use the word limit and give detailed answers

• Make every word count - don’t waste word count 
with duplication

• Ensure all aspects of your business are covered



Top tips 3

• Start preparation early

• Highlight why you are different and what are your 
best qualities

• Don’t over complicate

• Reflect your passion and personality

• Fully answer question, use prompts to help

• Include initiatives from across the business 

• Show how you act on feedback (and mistakes!)

• Read through the form twice – ask a colleague

• Review and submit on time



What are your next 
steps?
www.enjoystaffordshire.com/awards
https://www.enjoystaffordshire.com/trade/what-we-do/tourism-awards



Start your entry here

Enjoy Staffordshire - (secure-platform.com)

https://visitengland-chapters.secure-
platform.com/a/organizations/STA/home



Timetable

• Deadline to submit: 2nd September 
2024 (Midnight)

• Judging period: 1st August - 31st 
December 2024

• Finalist shortlist announced: 
January 2024

• Gala Dinner & Awards Ceremony: 
March 2025



Useful national links
• Check out the benefits of entering www.visitbritain.org/business-advice/visitengland-awards-excellence#why-

apply

• Get free business advice www.visitbritain.org/business-advice

• Sign-up to industry newsletter www.visitbritain.org/subscribe-our-newsletters

• Download free toolkits: 
Award Winner’s PR Toolkit visitbritain.org/business-advice/visitengland-awards-excellence#pr-toolkit

• Digital Marketing Toolkit www.visitengland.org/onlinemarketing
Accessibility Guide www.visitengland.org/access

• Watch webinar on accessibility www.visitbritain.org/business-advice/business-recovery-webinars

• Accessible and Inclusive Tourism Toolkit for Businesses

• Top 20 Tips checklists

• Watch webinar on sustainability www.visitbritain.org/business-advice/business-recovery-webinars

• Improve your sustainability www.visitengland.org/green

• The national awards www.visitenglandawards.org



And remember . . . 



Excellence pays!



Any questions?
info@enjoystaffordshire.com
www.enjoystaffordshire.com/awards


